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IDC SOLUTIONS Understands the challanges

your organization is facing.

A proposal designed especially for you.
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. Invaluable face time with targeted senior
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revenues to sell technologists and business decision makers

Q 1 Technology and geographies and Report
Series on the latest disruptive trends

2 View of the market by industry,
company, and country

Infographics

ICT Opportunity in the
market by country

1- Identify market =p

Do you want to e How do the growth rates of software
identify markets spending compare between Mexico and Chile?

and know the e How much is spent every year on
hardware in Brazil?

answers _to e |s the IT services sector outpacing growth of the
these questions? software sector in Argentina?
o Software @ Hardware

5 80, Hardware
.0°/0 o i
28.0% Colombia Software
m Hardware
6.2% O
Services
P— Hardware
o
7.7% 314

60.9%

Services

55.4%
Source: WW Black Book 2016 V2.1

Report Series on the
latest disruptive trends

1- Identify market =p

Do you want to * How can | ensure my company is staying on top of
the latest trends in the region?
* How can | get summaries of market conditions in

Identify markets

and know Latin America without having to do the numerical
the answers to analysis myself?
these questions? * How can | get regular updates on hot topics every

60-90 days?

What?

Continuous flow of information about
the impact of the latest trends in the
Latin American ICT Market

For Whom?
ICT vendors who are Why ?

already involved in LA . To get a first-hand look at
or who are thinking of Report Series the lastest trends and the

entering the region on the latest needs of the IT decision
diSl’Up tive trends markers within the region

to allow you to accurately
evaluate your opportunity
in the region

View of the market by
industry, company and country

2- Assess situation mp

Do you want to * |s my current sales coverage model aligned with the
. . reality of the Latin American top companies?
Assess Situation e Should the targets for my company be higher for
and know the finance or manufacturing sectors?
the answers to e How do different vertical markets spend
these questions? their budgets on IT products and services?
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35-Prepareto sell w=p  Infographics

Do you want to e How can | use visually appealing content

be prepared to to begin a conversation with a potential client?
sell and know * How can | get an interesting IT related technical
the answers to message out to the public without boring them?

these questions? * How can | drive leads to my social media platforms?

P Content Marketing as a powerful tool
How to make the ™) e n C -
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AFKET 77‘ ontent marketing campaign:
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Latin America is the region with the
highest expected IT growth!
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It’s harder and harder to be heard...
All marketers are targeting the same audience!
Latin -
ther IT ?

current
1 out of 2 Americar

Invaluable face time with

4-Drive Revenue wp  targetedsenior

technologists and business
decision makers

Do you want to e How can | create exceptional and valuable
drive revenues experiences with potential clients?
and know J How.can |.bUI|d dynamic and profitable business
relationships?
the answers to ® Does my message have the impact and scope that
these questions? | need?

.-- IDC Industry Events --

/

| Thousand of senior ICT decision-makers
E + networking + key ICT issues =

| opportunity to expand your contact

\ network and discover new leads. /

_-- IDCRound Tables -- = '!Saa - - -

\

10 - 15 top IT decision makers + market-level I
discussions + IDC + your executives = deep :
networking and closer relations. :
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.---- IDCWebinars ----

/

Online Seminars + broad audience + multiple
geographies + audio replay campaigns =
increasing the ROI of the online event.
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IDC SOLUTIONS

Analyze the Future

If you want to have the answers to these
questions and Identify Market, Assess
Situation, Prepare to sell and Drive

Revenues, please contact us at
vgarzon@idc.com and discover the
solutions that IDC has prepared for you.



